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THE CELLAR AT THE POST OAK HOTEL AT UPTOWN HOUSTON DEBUTS
$1 MILLION WINE PACKAGE
Luxury Hotel Unveils Extravagant Guest Experience in Celebration of Wine
HOUSTON, TX (July 24, 2019) – The Post Oak at Uptown Houston, the city’s now iconic luxury
destination and only AAA Five-Diamond hotel, announces today an unprecedented wine experience
to its guests in conjunction with the opening of The Cellar at The Post Oak Hotel. The elegant, yet
intimate new space is the perfect venue to enjoy the impressive 30,000 bottle, $3.5 million-dollar
collection of rare, vintage and contemporary wines spanning three centuries and 24 countries, and
has now unveiled an extraordinary luxury wine and automobile package valued at $1 million.
The once-in-a-lifetime package provides an opportunity to enjoy 43 vintages of Chateau Mouton
Rothschild in Magnums, “His & Hers” Bentleys, up to four gourmet dinners, along with overnight
stays at The Post Oak Hotel.
“Chateau Mouton Rothschild is one of the most celebrated wineries in the world, and the mere
thought of pairing these with world-class Bentley automobiles is nothing short of epic,” said Keith
Goldston, Master Sommelier at The Post Oak Hotel at Uptown Houston, recipient of the illustrious
Krug Cup trophy and curator of the awe-inspiring multi-million dollar collection. “Offering a
collection of 43 vintages of Chateau Mouton Rothschild in Magnums is extremely rare and drinking
them over the course of four intimate private dinners is even more extraordinary.”
Additional package highlights include:
• “His & Hers” luxury Bentley vehicles: a 2020 Continental GT Convertible and a
2020 limited edition Bentagya
• A series of customizable gourmet wine dinners held at The Post Oak Hotel, each
featuring multiple vintages of Chateau Mouton Rothschild, created and prepared by
Executive Chef Jean Luc Royere and hosted by Master Sommelier Keith Goldston
• Overnight hotel accommodations will be provided for the Buyer’s guests at The Post
Oak Hotel at Uptown Houston
To book the $1 Million Wine Experience please email thecellar@thepostoak.com or call
713.614.1395. Please visit thepostoak.com for additional information.
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ABOUT THE POST OAK HOTEL AT UPTOWN HOUSTON
Houston’s only AAA Five-Diamond hotel, The Post Oak Hotel at Uptown Houston, is Houston’s
newest destination for the discerning traveler. Set on 10 oak-studded acres, the sleek 38-story tower
boasts 250 ultra-modern guestrooms and suites; 20 executive residences; and an elegant 35,000square-foot conference facility, including the largest ballroom in Uptown Houston. Located mere
steps from The Galleria and River Oaks District, The Post Oak Hotel caters to business and leisure
travelers alike with lavish accommodations, five-fixture deluxe bathrooms, three televisions,
sophisticated technology, and unobstructed views. While the standard guestroom offers over 500
square feet of luxurious and abundant living space, the immense 5,000 square-foot, two-bedroom
Presidential Suite is the most opulent of them all and serves as Houston’s unmatched, ultraluxurious suite offering extra concealment and discretion with private elevator access, media room,
exercise room and secluded terrace.
Unique amenities include a two-story Rolls-Royce showroom and on-site Bentley and Bugatti Post
Oak Motors dealership, as well as six restaurants and bars throughout the hotel with dining choices
from sophisticated cuisine in Bloom & Bee and exotic libations at H Bar to pub-style fare at Craft
F&B and fresh-baked pastries at Bouchée Patisserie. Also, on property is celebrity acclaimed and
Texas’ first Mastro’s Steakhouse, as well as Willie G’s Seafood, a Houston institution with an
amazing raw bar and seafood favorites. A multi-million-dollar modern art collection with pieces by
Frank Stella, Alex Katz, Robert Motherwell, Donald Sultan, Joseph Glasco, and Howard Hodgkin
are strategically placed throughout the hotel, giving it a museum-quality feel. The Cellar, the hotel’s
expansive wine collection with over 30,000 bottles, offers guests and restaurant patrons access to
more than $3 million of the world’s finest wines including vintages dating back to the 1800’s. The
Spa is Texas’ only Forbes Five Star rated spa and is one of only 31 in the nation to receive this
prestigious honor. The 20,000-square-foot urban oasis features signature treatments and rituals,
tranquility pools; aromatherapy-infused steam rooms; detoxifying high temperature, low humidity
saunas; multi-sensory thermal showers; state-of-the-art Technogym fitness center; and quiet lounges
with zero gravity chairs. Additional offerings for an effortless experience include the indulgent Post
Oak Salon, and the hotel’s fashion-forward boutique, 29o North. The Post Oak Hotel is also among
41 properties in the nation honored in the Preferred Hotels & Resorts Legends Collection, receiving
the brand’s top-level accreditation for its high-quality standards and unparalleled service. To make a
hotel reservation, please call 844.386.1600 or visit www.thepostoak.com.
ABOUT CHATEAU MOUTON ROTHSCHILD
Chateau Mouton Rothschild, a Premier Grand Cru Classé (Classified First Growth), is owned by
Baroness Philippine de Rothschild and her children. The estate covers just over 200 acres of vines to
the north of Bordeaux, planted with the typical grape varieties of the region: Cabernet Sauvignon
(77%), Cabernet Franc (12%), Merlot (9%) and Petit Verdot (2%). Considered to be one of the
world’s finest wines, it benefits from exceptionally good natural conditions, in the quality of the soil,
the position of its vines and their exposure to the sun. Combining a respect for tradition with the
latest techniques, it receives meticulous attention from grape to bottle. Every year since 1946 a
contemporary artist has been invited to create a label with a unique work of art for Mouton. The
artists including Salvador Dali (1958), Pablo Picasso (1973), Andy Warhol (1975), and Francis Bacon
(1990) have been invited to create the labels have always been left entirely free to follow their
creative instincts.
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